Sir,
For decades, celebrity endorsements have been used in advertising to increase public awareness of products and services. A by-product of this is that celebrity health disclosure can lead to an increased public awareness of a disease or genetic condition. The most famous example of this is that of actress Angelina Jolie who underwent a bilateral prophylactic mastectomy after discovering that she was positive for the BRCA 1 gene. The phenomenon was dubbed the 'Angelina effect' and there was a massive surge in genetic clinic referrals worldwide.
1 Selena Gomez, an American singer, was recently diagnosed with lupus and underwent a renal transplant for lupus nephritis. She first publicly disclosed her diagnosis in an emotional interview on the popular American talk show, The Ellen DeGeneres Show on 9 October 2015. In another public interview on 30 August 2016, this time with People Magazine, Gomez declared that she was taking time out from her singing career as a result of her lupus. More recently, Gomez shared an update with her fans on social media related to her health. On 14 September 2017, Gomez shared a post on social media site Instagram announcing that she had recently undergone a renal transplant. This post linked the lupusresearch.org website so that her fans could educate themselves further on lupus.
We aimed to determine the effect of Selena Gomez's diagnosis on public awareness of lupus by examining trends in internet searches.
The software Google Trends (Google, Inc.) was used to examine internet trends over the past five years for the search term 'what is lupus'. This search term trend was then compared with the timings of Gomez's public announcements regarding her health.
Google Trends from October 2012 to October 2017 were examined. There were three notable surges in popularity for the search term 'what is lupus' (Figure 1 ). The first rise in popularity corresponded to the week in which Gomez first spoke about lupus on The Ellen DeGeneres Show. The second spike was during the week her interview with People Magazine was published. The third and most recent rise in popularity was the week Gomez announced her recent renal transplant on the social media site Instagram.
By candidly sharing her experiences of living with lupus and undergoing a renal transplant, Gomez has demonstrated the significant impact that high-profile celebrity cases can have on the public awareness of disease.
